
Overview
I was tasked with developing the Visual, UI and UX design for 
PhilaHealthia, a health care co-op based in Philadelphia. The primary 
concerns of the founder were to create a brand with credibility, 
and a site that was easy to use. The developer planned to do some 
customization on an existing WordPress theme, which made simplicity 
doubly important.

Process
My first step (in conjunction with tackling the branding) was to create a 
site map to give a birds-eye view of the architecture.
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Next came tackling the messaging and wireframes. It was decided that 
the homepage would feature a hero image that would move up and be 
cropped as the user scrolls down, until the menu reaches the position at 
the top that it occupies on all other pages in the site.

Drawing inspiration from other marketing materials, I wrote the 
headlines for the header area, and began my search for just the right 
hero image.
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Homepage

www.philahealthia.org

It’s Time to Take Power Together

No More Waiting

WE CAN’T WAIT!
For 100 years, advocates of universal medical coverage have lobbied congress for a national 
plan. But they have failed even when democrats control congress.

So we’ll take care of one another.
Ten years ago the Pennsylvania Insurance Department blocked us from starting a grassroots 
health co-op to pay for one another’s medical needs, we are forced to proceed. Today, 240,000 



The final version of the logo was chosen for its simplicity and authority 
(yet with an approachable spin).

Approved Comps
The home page (left) engages the user immediately with the powerful 
image and copy. Interior pages (right) aim to make complicated 
information as accessible as possible, while continuing to present a 
consistent look and feel.


